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BUILDINGS is the only publication whose audience is  
100% building owners and facilities management professionals.

When you advertise in BUILDINGS, you get unparalleled access to key facilities pro-
fessionals and industry leaders who personally request the magazine. With 74,100* 
audited subscribers responsible for more than 4.4 million* buildings, BUILDINGS 
magazine gives you a platform to put your product at the hands of the deci-
sion-makers in the commercial buildings industry. 

For our subscribers, BUILDINGS is a portal of information, providing advice, best 
practices and solutions to help them make smarter decisions regarding the facilities 
they develop, own and operate. 

BUILDINGS is read by the entire decision-making unit at key organizations. No other 
magazine offers greater penetration and saturation of this crucial market.

The leading publication serving  
the building owner and facilities 
management marketplace.

*BPA Brand Report, June 2018
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Our focus is on the issues of the 
facility management marketplace.

FOR MORE THAN 100 YEARS, BUILDINGS has kept building owners and facility 
management professionals up-to-date on products and projects and informed them 
on all aspects of operations and maintenance, modernization, and new construction.

•	 Energy Retrofit Project
•	 Interior Air Quality (Mold, Contaminanats, etc.)
•	 Sustainable Operations & Maintenance
•	 New Buildings Technilogy
•	 Sustainable Operations & Maintenance
•	 HVAC System Maintenance

•	 Fire & Life Safety
•	 Renovation/Retrofit/Reconstruction
•	 Energy Management (Systems, Controls)
•	 Codes, Regulations & Standards
•	 Reducing Maintenance Costs

http://marketing.buildings.com/wp-content/uploads/BLD_2019_EditorialCalendar.pdf
http://marketing.buildings.com/rates/
http://marketing.buildings.com/wp-content/uploads/BLD_2019_Specs.pdf
http://marketing.buildings.com/wp-content/uploads/BLD_2019_Audience.pdf
http://marketing.buildings.com/wp-content/uploads/BLD_2019_Print.pdf
http://marketing.buildings.com/products/
http://marketing.buildings.com/our-work/
http://marketing.buildings.com/our-team/
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Advanced Facility Solutions

The BUILDINGS audience looks to us 
for content that offers solutions to their 
problems, ways to save energy and 
reducing operating costs. This is your 
opportunity to provide the answers 
they are looking for with this special 
case study feature in the November 
issue, with added value placement 
on BUILDINGS.com in our Resource 
Center. You have the option of securing 
a 1- or 2-page case study as part of 
this templated section prepared by our 
editorial team.

Money-Saving Products

A special feature appearing in the April 
issue highlighting budget-friendly 
product solutions that make life easier 
for facilities professionals. Submission 
to this awards program is free and 
open to all products relevant to 
commercial building operations. 
Submissions are reviewed and hand 
selected by our editorial team based on 
their ability to save facilities 
professionals money and will be 
featured in our April issue.

UNIQUE OPPORTUNITIES TO PLACE YOUR BRAND 
on the PAGES OF BUILDINGS!
Gain extra exposure and extend your reach to our 74,100* facilities management professionals.
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Product Innovations 

Exclusively for NeoCon Exhibitors
An awards program designed to 
highlight the best that performance 
and aesthetics can offer to building 
managers. A program that has been in 
place for nearly 20 years, BUILDINGS 
Product Innovations is exclusively for 
NeoCon exhibitors who’s products 
enahnce the efficiency and sustainability 
of commercial buildings. Final judging 
takes place at NeoCon and winners 
appear in a special feature in the August 
issue with additional web exposure.

LEARN MORE ABOUT 
PRODUCT INNOVATIONS

product

2O18

LEARN MORE ABOUT 
ADVANCED FACILITY 

SOLUTIONS

*BPA Brand Report, June 2018

Tenant Amenity Solutions

Tenant amenities is a high priority for the 
BUILDINGS audience, who are poised 
to make additions that allow them to 
keep their tenants, increase lease rates 
and help tenants maintain employees. 
A special section in the October issue 
dedicated to tenant amenities allows 
you to showcase your product offering 
with the choice of a full or half page ad 
with matching advertorial. You will also 
benefit from placement on BUILDINGS.
com and be included in an email to drive 
traffic to your content.

TENANT AMENITY
SOLUTIONSGET YOUR

PRODUCT
FEATURED IN

The October issue of BUILDINGS 

offers you the opportunity to feature 

your product – a proven way that 

commercial owners and facility 

professionals consume content.

The interest in tenant 
amenities is at an all-time high. 
The BUILDINGS audience is 
poised to make additions that 
allow them to keep their 
tenants, increase lease rates 
and help tenants maintain 
employees. We'll showcase 
your product in this special 
section in the October issue.

The section will be produced 
using a designed template. It 
will be  promoted to the 
BUILDINGS audience in an email 
blast, the PDF will be turned 
over to  you for your own use 
and the best part is that it will 
be  prepared by the BUILDINGS
team.

SUPER IMPACT

Call or email your sales
representative for details.

Get ahead of your
competition with this
proven marketing
strategy.

F
ounded in 1891, Chandler, AZ, 
is a city of 240,100 in Maricopa 
County, a major suburb of 
Phoenix.
    “Seeing the inevitable need 

for office consolidation, for more than 20 
years we have been setting aside funds to 
pay for a new municipal complex,” says 
Marian Norris, Chandler’s assistant city 
manager. “We wanted a mixed-use facility 
to cater to the community’s needs and 
serve as an icon of excellent design and 
sustainability.”
 Tapped to design and engineer a 
five-story tower that would be central to a 
new municipal campus was the Phoenix 
office of SmithGroupJJR (Smith). The 

Cooling Critical Operations at Chandler City Hall

     TENANT 
SOLUTIONS

SELECT A FAILSAFE HVAC SYSTEM TO 
PROTECT 26 ELECTRICAL ROOMS AND 
DATA CLOSETS.

A MITSUBISHI ELECTRIC COOLING & 
HEATING Y-SERIES VRF SYSTEM, THE 
INDUSTRY’S MOST RELIABLE FOR 
MISSION-CRITICAL COOLING.

PROJECT
CHALLENGE

SOLUTION

resulting 137,000-square-foot civic center 
campus encompasses a multitude of dif-
ferent offices, including council chambers, 
a television studio and a community art 
gallery. In May 2013, Chandler became 
one of only 24 city halls in the U.S. to 
receive LEED Gold certification.
 Jon Silhol, PE, was Smith’s lead me-
chanical engineer on the project. For the 
city hall’s vital nerve centers – 17 electri-
cal rooms and nine data closets located 
throughout the campus – he needed a 
high-performance HVAC system that could 
handle the constant heat gain produced 
by the electrical equipment while also 
meeting the city’s energy reduction goals. 
It was imperative for Silhol to specify 

a mission-critical system to keep the 
temperature in these rooms at a constant 
75 degrees F. These systems simply could 
not fail. Silhol quickly selected a Variable 
Refrigerant Flow (VRF) zoning system from 

Mitsubishi Electric Heating & Cooling.
 “I had seen this VRF technology work 
successfully in other projects locally. The 
Y-Series technology is the industry’s most 
reliable system for mission-critical data 

centers,” Silhol explains. “And 
the diversity of Mitsubishi’s 
systems provided me with 
other excellent options for the 
public spaces in Chandler’s 
buildings, including the TV 
studio, print shop, elevator 
stairwells, bathrooms and 
hallways.”
    For these spaces, Silhol 
selected the R2-Series – the 
industry’s only two-pipe heat 
recovery system that simulta-

neously cools and heats multiple zones.
 The Mitsubishi system provides another 
big advantage in case of emergency. With 
the VRF zoning system separate from the 
HVAC systems conditioning the rest of the 
campus, in the event of a catastrophic 
power failure, the stand-by generators 
will power the Y-Series and one of the 
R2-Series systems. This enables contin-
ued cooling of the nerve centers without 
having to provide HVAC for the rest of the 
complex. 
 The electrical load requirement of the 
Y-Series is low compared to other HVAC 
systems, making it even easier for a 
generator to power.

“Selection of the Mitsubishi Electric 
system was the right choice for our nerve 
centers,” says Kris Kircher, facilities main-
tenance manager for the City of Chandler.
“In addition to the energy savings we have 
witnessed, I have been delighted with the 
trouble-free performance of the Mitsubishi 
Electric systems. I especially like the 
design and diversity of the equipment,
which gives me the flexibility to place the 
proper fan coil into the right space with 
either ducted or wall-mounted units.”

See why Mitsubishi Electric is right 
for your project at MitsubishiPro.com/
Ready.
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T
he Crayola Experience, in  
Orlando, Florida, is a place 
where children can discover 
“the magic of color.” There are 
25 interactive attractions and 

children are encouraged to play, explore, 
and learn. With this emphasis on creativity, 
the crayon manufacturer wanted to make 
sure the facility was imaginative and 
colorful – even down to its floors. 
 To achieve floors that met Crayola’s 
color expectations required thinking 
“outside the (crayon) box.”  
 The Crayola Experience was going into 
an existing retail space, and when the 
demolition was done, the contractor found 
the concrete floor had many cracks and 
was in poor shape. 
 Tommy Clay, owner and general 
manager at Ardor Solutions of Oviedo, 
Florida, the flooring contractor, said, “We 
had planned to do a concrete stain but 
the floor required way too much work. 
Not only would repairing and staining the 

Sika ComfortFloor Adds Color to Crayola Experience
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concrete be cost-prohibitive, but it also 
wouldn’t provide the vividness of the 
colors Crayola wanted.”  
 Fortunately, Clay knew of a product 
that he thought would be “a perfect 
match” – ComfortFloor from Sika Flooring. 
ComfortFloor is a seamless, fluid-applied 
urethane floor system that provides both 
comfort and toughness by combining 
softness under foot and durability. It also 
is available in custom colors.
 “I like ComfortFloor because it is 
a softer floor, wears like iron, and is 
phenomenal in high-traffic areas,” Clay 
remarked. 
 “The Orlando Crayola Experience was 
designed to host 2,400 kids in the space 
at one time,” said David Roesler, man-
ager of facilities design at Crown Center 
Redevelopment Company of Kansas City, 
Missouri, a subsidiary of Crayola owner 
Hallmark Cards. “These happy children 
can be a bit noisy, so I’m pleased with the 
acoustical properties of the ComfortFloor,” 

he added. “Plus if a child trips or takes a 
tumble there’s more cushion to the floor.” 
     There was an enormous amount of 
detail in the coloring and layout of the 
floor, which included abstract shapes and 
swirls. “Matching the PMS colors Crayola 
gave us was extremely difficult,” Clay 
commented. “We had to fool around quite 
a bit with pigment loads and base coats 
to obtain the exact colors.”  
     Fortunately, Clay knew he could 
always call on his Sika Flooring rep-

resentatives if there were 
any problems. “There’s no 
better outfit to work with 
than Sika,” he remarked. 
“They are extremely willing 
to help in any situation.”
     Roesler said that Cray-
ola was impressed with 
the craftsmanship of Ardor 
Solutions and the durability 
of ComfortFloor. “We have 
the children working with a 

lot of melted wax but the floor cleans up 
beautifully,” he said. “We also like how 
it can be put over a damaged floor and 
span cracks.”
 In fact, Crayola was so satisfied with 
the appearance and performance of 
ComfortFloor that it is hoping to use it in 
future Crayola Experiences. 
 “The end result was great. Comfort-
Floor is now our floor of preference,” 
Roesler stated.
 Color Crayola happy.
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F
ounded in 1891, Chandler, AZ,
is a city of 240,100 in Maricopa 
County, a major suburb of 
Phoenix.

“Seeing the inevitable need 
for office consolidation, for more than 20 
years we have been setting aside funds to 
pay for a new municipal complex,” says 
Marian Norris, Chandler’s assistant city 
manager. “We wanted a mixed-use facility 
to cater to the community’s needs and 
serve as an icon of excellent design and 
sustainability.”

Tapped to design and engineer a 
five-story tower that would be central to a 
new municipal campus was the Phoenix 
office of SmithGroupJJR (Smith). The 
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resulting 137,000-square-foot civic center 
campus encompasses a multitude of dif-
ferent offices, including council chambers,
a television studio and a community art 
gallery. In May 2013, Chandler became 
one of only 24 city halls in the U.S. to 
receive LEED Gold certification.

Jon Silhol, PE, was Smith’s lead me-
chanical engineer on the project. For the 
city hall’s vital nerve centers – 17 electri-
cal rooms and nine data closets located 
throughout the campus – he needed a 
high-performance HVAC system that could 
handle the constant heat gain produced 
by the electrical equipment while also 
meeting the city’s energy reduction goals.
It was imperative for Silhol to specify 

a mission-critical system to keep the 
temperature in these rooms at a constant 
75 degrees F. These systems simply could 
not fail. Silhol quickly selected a Variable 
Refrigerant Flow (VRF) zoning system from 

Mitsubishi Electric Heating & Cooling.
“I had seen this VRF technology work 

successfully in other projects locally. The 
Y-Series technology is the industry’s most 
reliable system for mission-critical data 

centers,” Silhol explains. “And 
the diversity of Mitsubishi’s 
systems provided me with 
other excellent options for the 
public spaces in Chandler’s 
buildings, including the TV 
studio, print shop, elevator 
stairwells, bathrooms and 
hallways.”
    For these spaces, Silhol 
selected the R2-Series – the 
industry’s only two-pipe heat 
recovery system that simulta-

neously cools and heats multiple zones.
The Mitsubishi system provides another 

big advantage in case of emergency. With 
the VRF zoning system separate from the 
HVAC systems conditioning the rest of the 
campus, in the event of a catastrophic 
power failure, the stand-by generators 
will power the Y-Series and one of the 
R2-Series systems. This enables contin-
ued cooling of the nerve centers without 
having to provide HVAC for the rest of the 
complex.

The electrical load requirement of the 
Y-Series is low compared to other HVAC 
systems, making it even easier for a 
generator to power.

“Selection of the Mitsubishi Electric 
system was the right choice for our nerve 
centers,” says Kris Kircher, facilities main-
tenance manager for the City of Chandler.
“In addition to the energy savings we have 
witnessed, I have been delighted with the 
trouble-free performance of the Mitsubishi 
Electric systems. I especially like the 
design and diversity of the equipment,
which gives me the flexibility to place the 
proper fan coil into the right space with 
either ducted or wall-mounted units.”

See why Mitsubishi Electric is right 
for your project at MitsubishiPro.com/
Ready.
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T
he Crayola Experience, in
Orlando, Florida, is a place 
where children can discover 
“the magic of color.” There are 
25 interactive attractions and 

children are encouraged to play, explore,
and learn. With this emphasis on creativity,
the crayon manufacturer wanted to make 
sure the facility was imaginative and 
colorful – even down to its floors.

To achieve floors that met Crayola’s 
color expectations required thinking 
“outside the (crayon) box.”

The Crayola Experience was going into 
an existing retail space, and when the 
demolition was done, the contractor found 
the concrete floor had many cracks and 
was in poor shape.

Tommy Clay, owner and general 
manager at Ardor Solutions of Oviedo,
Florida, the flooring contractor, said, “We 
had planned to do a concrete stain but 
the floor required way too much work.
Not only would repairing and staining the 

Sika ComfortFloor Adds Color to Crayola Experience
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FLUID-APPLIED URETHANE FLOOR
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concrete be cost-prohibitive, but it also 
wouldn’t provide the vividness of the 
colors Crayola wanted.”

Fortunately, Clay knew of a product 
that he thought would be “a perfect 
match” – ComfortFloor from Sika Flooring.
ComfortFloor is a seamless, fluid-applied 
urethane floor system that provides both 
comfort and toughness by combining 
softness under foot and durability. It also 
is available in custom colors.

“I like ComfortFloor because it is 
a softer floor, wears like iron, and is 
phenomenal in high-traffic areas,” Clay 
remarked.

“The Orlando Crayola Experience was 
designed to host 2,400 kids in the space 
at one time,” said David Roesler, man-
ager of facilities design at Crown Center 
Redevelopment Company of Kansas City,
Missouri, a subsidiary of Crayola owner 
Hallmark Cards. “These happy children 
can be a bit noisy, so I’m pleased with the 
acoustical properties of the ComfortFloor,”

he added. “Plus if a child trips or takes a 
tumble there’s more cushion to the floor.”

There was an enormous amount of 
detail in the coloring and layout of the 
floor, which included abstract shapes and 
swirls. “Matching the PMS colors Crayola 
gave us was extremely difficult,” Clay 
commented. “We had to fool around quite 
a bit with pigment loads and base coats
to obtain the exact colors.”
     Fortunately, Clay knew he could
always call on his Sika Flooring rep-

resentatives if there were
any problems. “There’s no
better outfit to work with
than Sika,” he remarked.
“They are extremely willing
to help in any situation.”
     Roesler said that Cray-
ola was impressed with
the craftsmanship of Ardor
Solutions and the durability
of ComfortFloor. “We have
the children working with a

lot of melted wax but the floor cleans up
beautifully,” he said. “We also like how
it can be put over a damaged floor and
span cracks.”

In fact, Crayola was so satisfied with 
the appearance and performance of 
ComfortFloor that it is hoping to use it in 
future Crayola Experiences.

“The end result was great. Comfort-
Floor is now our floor of preference,”
Roesler stated.

Color Crayola happy.
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A solid staff of editors with a strong understanding of the industry and plenty of research have resulted 
in loyal subscribers who turn to BUILDINGS as a resource of information for their building needs. 

Get your brand in front of the decision makers with value-added opportunities!

THE VALUE “ADD” OF RUNNING WITH BUILDINGS

JANUARY 2019

Who’s Who Industry 
Supplier Spotlight

With your full-page ad (or larger) in the 
January 2019 issue of BUILDINGS, a full-
page will be provided in our Who’s 
Who of Industry Suppliers section to 
profile your company to explain how 
your products or services help facilities 
professionals achieve maximum building 
performance. It will consist of your 
product image, a 300-word description 
of your product or service (provided by 
your company) and your company logo.

SEPTEMBER 2019

Best FM Fixes 
Spotlight

Advertise in our September 2019 issue 
(one page or larger) and receive a 
full-page bleed product release in our 
special production application section. 
Use this feature to promote one of your 
company’s top products. The section 
will consist of a full-page bleed image of 
your product in its environment with your 
company logo, a link to your website and 
a 50-word product description. 
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The Connectrac On-Floor Wireway provides a 
proven power and IT alternative to expensive 
and disruptive core drilling, trenching and 
unsightly power poles. Out modular wireway 
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future renovation, and most installations can  
be completed in hours.
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Precise Load Matching for Varying Demand

Data Aire’s new gForce Ultra Series CRAC Units 
are now the most efficient way to control any 
facility with process cooling needs. They are 
the industry’s first units to incorporate variable 
speed technology to effectively manage 
fluctuating cooling demands, resulting in 
substantial energy savings, precise cooling and 
greater capacity modulation.  

dataaire.com
(800) 347-2473

The gForce Ultra
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Brand Awareness, Use and 
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We can show you how your brand 
measures up against your competitors. 
Annually, BUILDINGS conducts a study 
of Brand Awareness, Use and Preference 
in the Buildings Market, surveying 
BUILDINGS subscribers to measure their 
preferences for products in more than 30 
categories. Building owners and facility 
managers are asked what products they 
are aware of, which ones they use and 
which brands they prefer. This research 
is shared free with key advertisers who 
purchase a full-page ad in the February 
2019 issue.

MARCH 2019 and AUGUST 2019

AIM Ad Readership 
Studies 

Do you want to find out how aware 
buyers are of your print ads? You can. 
Buy an ad in either the March 2019 or 
August 2019 issue when advertising 
recognition is measured free by 
Accountability Information Management, 
Inc.; you’ll know how BUILDINGS 
subscribers react to your ads. You’ll also 
see how well your ad performs against 
other ads in the same product category 
and size.
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