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THE ENERGY MANAGER
E-NEWSLETTER

For facilities professionals who consistently rank

energy management as a top priority, this monthly
e-Newsletter is a must-read. It provides information on the
energy market and advice on ways to track, manage and
reduce consumption.

The publication date is the second Wednesday of the month.

The Energy Manager is created for viewing on tablets and mobile devices.

WHAT’S INCLUDED IN A SPONSORSHIP?

Sponsorship of The Energy Manager, sent monthly to over 72,000* facilities
professionals, includes your message prominently displayed within the e-Newsletter.

Reports are provided on the number of e-newsletters sent, percentage opened
and the click-thru rate from your banner to your Web site.

WHAT SPONSORSHIPS ARE AVAILABLE?

Three types of sponsorships are available for The Energy Manager.
1. Leaderboard

2. Medium Rectangle

3. Text Advert

* Publisher’s Own Data
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Visit Our SponsorThe Bulb Eater® 3 with Intelli Technology'
s straight fluorescent lamps of all lengths, u-tubes
and into 100% rec le material while capturing
over 99.99% of vapors released. This technologically
advanced on-site lamp crushing system reduces labor,
lamp storage space needs, and generates savings.

For more information, please visit our website.

(@, alteris
gt tomam
e EXPO

E: r Sl JANURRY 1315, 3616

P A L TRy CEHTEE

WA THR T " s st

LAMP FLICKER

Flickering lights can take a toll on
occupants and their productivity
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NOVEMBER | ENERGY MATH 11/8 10/28
DECEMBER | BEST PRACTICES 12/13 12/2
AD # AD TYPE AD POSITION AD SIZE AD SIZE ENEWS ONLY RATE | INTEGRATED PROGRAM RATE
Leaderboard Above e-Newsletter 728 x 90 Leaderboard $4,245 $3.655
2 Medium
Center of e-Newsletter 300 x 250
Rectangle Medium Rectangle $4,045 $3,480
3 Position 1 130 x 130
plus 75 words Text - Position 1 $4,045 $3,480
Position 2 130 x 130
Text Advert plus 75 words Text - Position 2 $3,040 $2,615
Position 3 130 x 130 n
plus 75 words Text - Position 3 $1,840 $1,580
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LIGHTING RETROFITS
E-NEWSLETTER

Lighting is a key opportunity for reducing facility

expenses and increasing productivity. The Lighting
Retrofits quarterly newsletter provides building owners
and facility managers with information on relamping and
control upgrades that improve energy usage, service life,
occupant productivity and return on investment.

Lighting Retrofits is published as a quarterly e-newsletter in the months of
January, April, July, and October, and delivers on a Wednesday to more
than 44,000* facilities professionals.

Lighting Retrofits is created for viewing on tablets and mobile devices.

WHAT’S INCLUDED IN A SPONSORSHIP?

Sponsorship of Lighting Retrofits includes your message prominently displayed
within the e-Newsletter ad position of your choice.

Reports are provided on the number of e-newsletters sent, percentage opened
and the click-thru rate from your banner to your Web site.

WHAT SPONSORSHIPS ARE AVAILABLE?

Three types of sponsorships are available for Lighting Retrofits.
1. Leaderboard

2. Medium Rectangle

3. Text Advert

* Publisher’s Own Data
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More efficient lights save energy and reduce the building’s
peak electrical demand, which accounts for most of the
savings. In addition, if the lights are operating more effi-
ciently, there is less heat gain that air conditioners must re-
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Visit Our SponsorThe Bulb Eater® 3 with Intelli Technology
crushes straight fluorescent lamps of all lengths, u-tubes
and CFL’s into 100% recyclable material while capturing
over 99.99% of vapors released. This technologically ad-
vanced on-site lamp crushing system reduces labor, lamp
storage space needs, and generates savings
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For more information, please visit our website.
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PROTECT IAQ DURING
CARPET INSTALLATION

Low-VOC adhesives are a safer choice.
Health Product Declarations
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1 Leaderboard Above e-Newsletter 728 x 90 Leaderboard $4,245 $3.655
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3 Position 1 130 x 130
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DATA CENTER FM
E-NEWSLETTER

Dedicated data centers as well as buildings

with data center space are mission critical
for their owners and operators. Data Center FMis a
quarterly newsletter with insights into how FMs
can manage safe, secure and

Data Center FM is published as a quarterly e-newsletter in the months of
February, May, August, and November, and delivers on a Wednesday to
more than 44,000* facilities professionals.

Data Center FM is created for viewing on tablets and mobile devices.

WHAT’S INCLUDED IN A SPONSORSHIP?

Sponsorship of Data Center FM includes your message prominently displayed
within the e-Newsletter ad position of your choice.

Reports are provided on the number of e-newsletters sent, percentage opened
and the click-thru rate from your banner to your Web site.

WHAT SPONSORSHIPS ARE AVAILABLE?

Three types of sponsorships are available for Data Center FM.
1. Leaderboard

2. Medium Rectangle

3. Text Advert

* Publisher’'s Own Data
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Although data centers can now pack more processing
power into less real estate, high-density computing envi-
ronments can be a huge drain on operating budgets for
several reasons: 1) expanding power demands, 2) increas-
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Visit Our SponsorThe Bulb Eater® 3 with Intelli Technology
crushes straight fluorescent lamps of all lengths, u-tubes
and CFL’s into 100% recyclable material while capturing
over 99.99% of vapors released. This technologically ad-
vanced on-site lamp crushing system reduces labor, lamp
storage space needs, and generates savings.

For more information, please visit our website.
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Resource provides advice for
sustainable purchasing.
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1 Leaderboard Above e-Newsletter 728 x 90 Leaderboard $4.245 $3,655
2 Medium
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5 Position 1 130 x 130
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THE INTERNET of THINGS
E-NEWSLETTER

The potential of loT-enabled building systems

is enormous and the technology can be applied
throughout facilities. The /nternet of Things e-newsletter
will show building owners how to maximize monitoring
and energy analysis, operational e ciency, and active
decision making that reduces expenses

Internet of Things is published as a quarterly e-newsletter in the
months of March, June, September, and December, and delivers on
a Wednesday to more than 44,000* facilities professionals.

Internet of Things is created for viewing on tablets and mobile devices.

WHAT’S INCLUDED IN A SPONSORSHIP?

Sponsorship of Internet of Things includes your message prominently
displayed within the e-Newsletter ad position of your choice.

Reports are provided on the number of e-newsletters sent, percentage
opened and the click-thru rate from your banner to your Web site.

WHAT SPONSORSHIPS ARE AVAILABLE?

Three types of sponsorships are available for Internet of Things.
1. Leaderboard

2. Medium Rectangle

3. Text Advert

* Publisher’'s Own Data
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The HVAC industry is hoping to reap the benefits of the
current loT explosion that is set to reach $1.7 trillion in
2020, according to the IDC. The potential of smart in-
terconnected devices working alongside heating and...
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Visit Our SponsorThe Bulb Eater® 3 with Intelli Technology®
crushes straight fluorescent lamps of all lengths, u-tubes
and CFL’s into 100% recyclable material while capturing
over 99.99% of vapors released. This technologically ad-

vanced on-site lamp crushing system reduces labor, lamp
storage space needs, and generates savings.

For more information, please visit our website.
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Low-VOC adhesives are a safer choice.
Health Product Declarations



http://marketing.buildings.com/wp-content/uploads/BLD_2017_EditorialCalendar.pdf
http://marketing.buildings.com/rates/
http://marketing.buildings.com/wp-content/uploads/BLD_2017_Specs.pdf
http://marketing.buildings.com/#audience
http://marketing.buildings.com/#content
http://marketing.buildings.com/#products
http://marketing.buildings.com/#ourwork
http://marketing.buildings.com/#contact

HMBUILDINGS

WE DO THAT

CALENDAR

RATES SPECS

AUDIENCE

CONTENT

PRODUCTS

OUR WORK

CONTACT

THE INTERNET of THINGS
E-NEWSLETTER

Echrmans B Lukieg X
S I

11116

THE INTERNET |-
(5 of THINGS e

SUBSCRIEE.

Published by

WBUILDINGS

The HVAC industry is hoping to reap the benefits of the
current loT explosion that is set to reach $1.7 trillion in
2020, according to the IDC. The potential of smart in-
terconnected devices working alongside heating and
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Visit Our SponsorThe Bulb Eater” 3 with Intelli Technology
crushes straight fluorescent lamps of all lengths, u-tubes
and CFL 100% recyclable material while capturing
over 99.9 vapors released. This technologically ad-
vanced on-site lamp crushing system reduces labor, lamp
storage space needs, and generates savings

For more information, please visit our website.
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AD #

AD TYPE AD POSITION

AD SIZE

Leaderboard

Above e-Newsletter

728 x 90

Medium
Rectangle

Center of e-Newsletter

300 x 250

Position 1

130 x 130
plus 75 words

Text Advert Position 2

130 x 130
plus 75 words

Position 3

130 x 130
plus 75 words
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